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Teacher Background Information: Packaged Foods

• �As early as the 1950s, sugary cereals in the grocery store were targeting children. Today, packaged food products 
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Finding 3

Colour on 
packaged foods 

complicates 
children’s 

decision-making 
processes.

Children choose foods they believe to be healthy based on colour. This equally holds true for packaged 
foods, and can cause confusion in the decision-making process.

• “When there is green on the box, it means it’s healthy.” (G1)

• “


